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As we build and strengthen brands, our goal is to Advance Advancing
Greatness Systematically. Each client is unique and each

brand is different; we work strategically to position our client’s Greatnes§
success. Systematically®




Advancing Greatness Systematically®

Remy Music Lounge Program featuring Chris “Ludacris”  Br i dge s

The AGS Group facilitated and spearheaded the marketing collaboration between Remy
Martin VSOP and DEF JAM recording artist / K NJudacrisé . NJorRiEE Rémy Music
Lounge Program 2008. The four (4) part series occurred in Atlanta, New York, Los Angeles,
and San Francisco.

Advertising and collateral materials were developed to promote the Remy Music Lounge

Program featuring Grammy Award Winning multi-platinum recording artist & actor Ludacris.

Remy Martin promoted [ dzR | f@WAban€IT heater of the Mindat the 4 appearances and 250

additional parties/a I YL Ay3 S@Syiao wSYe al NI AbyveragedzLILI2 NI
Ludaluice XanGo® by developing and promoting a new cocktail, with Remy Martin VSOP as a

key ingredient. Remy Martin secured LudacrisQmusic/video/ringtone content from Island/Def

Jam Records. The AGS Group provided the edge by creating revenue generating extensions

that supported both Remy Martin and Ludacris beyond the initial program.

REMY ICE LOUNGE @ THE VENUE PERFROMANCE SHOT @ THE VENUE



Advancing Greatness Systematically®

CytoSport, Inc., producers of Muscle Milk®

The AGS Group was outsourced as East Coast Sales Support on Crew Drives by CytoSport Inc. as
they rolled out their Direct Store Delivery (DSD) sales strategy for Muscle Milk®. The following
strategies were implemented by The AGS Group for Muscle Milk® retail sales support:

T New Category to C-storesT incremental sales to the retailer

9 Unbeatable profit marginT as high as $1.51 per unit!

| Proven sales & brand awareness--#1 Ready to Drink (RTD)LINR 1 SAY RNAY {1 az2f R
nationally

During the crew drives, the goal was to generate sales and build brand awareness for Muscle
Milk® in the DSD channels. The AGS Group worked with the Muscle Milk® Executive Vice
Presidents & Regional Vice Presidents in the East Coast Region and the following distributors:

9 Republic National of South Carolina (RNDC of SC)

RNDC of SC is now part of the second largest distributor of premium wine and spirits in the
nation, with operations in 16 other states as well as the District of Columbia. RNDC of SC, which
employs 290 people, has South Carolina subsidiaries in West Columbia, Easley, Myrtle Beach
and North Charleston. RNDC of SC is the authorized Red Bull Distributor for SC and covers a
population bases of 4.3 million

9 Philly Coke

Located in the heart of Northeast Philadelphia, The Philadelphia Coca-Cola Bottling Company is
proud to be the third largest African-American owned business in the country. As the 4th
largest distributor of Coca-Cola products nationwide, Philly Coke serves 5.6 million consumers
and garners $540,000,000 in annual sales. The single largest bottling complex in North America,
Philly Coke distributes over 30,000,000 cases of soft drinks each year offering 280 brands and
packages and serves approximately 6 million consumers




Advancing Greatness Systematically®

Solvi Brands LLC, the producers of CRUNK!!! Energy Drink

The AGS Group began working with CRUNK!!! Energy Drink in 2005 in the following capacity:
q Sales
1 Merchandising
1 Marketing

The AGS Group helped 0 dzZA f R [ Af W2y Qa [/ w! b2y ACHNdilso® BatSdNH &
brand. The AGS Group handled the sales and merchandising for their number one market
(GEORGIA). At CRUNK!!! Energy Drink, The AGS Group was also responsible for rolling out new
markets in the South East and creating/maintaining key influencer marketing relationships
across the country.

CRUNK!!! Energy Drink was co-created and launched in 2004 by the beverage industry legend
Sidney Frank, creator of Grey Goose vodka and founder of Sidney Frank Importing Company
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who is still onboard with CRUNK!!! Energy Drink as its Chief Brand Advisor.

In May 2007 Solvi Brands LLC, a privately held company, announced that it had purchased
certain assets of CRUNK!!! LLC including the CRUNK!!! Energy Drink brand.




Advancing Greatness Systematically®

Ludaluice XanGo®
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to help manage and grow the new business venture Ludaluice XanGo®. The AGS Group
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/ K NDudacrisé . NAn&RTASLadacris Foundation have teamed with XanGo® in connection

with their Healthy Lifestyles focus for familiesandyouth. 4 L 06 St AS@S Ay (KA & LINE
XanG® has definitely A Y ONB I &SR Y@ s&dy/ISNdEe XahGD Sitdihé a

proprietary whole-fruit formula derived from mangosteen, which provides a natural dietary

supplement that has a sweet and tangy flavor. Ludacris will market and distribute the product

under the name Ludaluice at Ludaluice.com. The venture between Ludaluice.com and XanGo®

promotes a healthy lifestyle and in addition an opportunity to launch a profitable home-based

business.

Individuals will have the opportunity to join TeamLuda and become a distributor of Ludaluice
while supporting The Ludacris Foundation in its efforts to improve the lives of millions of youth.
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